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(vi) g'd-II feU YHS `HT 11 3 22 a 4-4 tat 

T-II 4 gg T 11 22 �6 4-4 Gfd 

In Part-II Question No. 11 to 22 are total 
12 questions of 4 marks each, out of which 
8 questions are compulsory to attempt. Answer 
should be clear and to the point. The answer of 
each question should not be more than one 
page. 

(viii) gd-II T YHS SHI 23 27 aa6 hat 

173-SS 

In Part-III Question No. 23 to 27 are of6 marks, 
Give answer of any three questions in clear 
words and to the point. The answer of these 
questions should not be more than two pages. 

3rd-I 

T-I 
Part-I 

daE yâu �t à ? 

What is Marketing management ? 
1 
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What 

is 
money 

market 

? 

1 

Differentiate 

between 

marketing 

and 

selling. 

1 

4 

1 

4 

7. 

4 

of 
earning-

is 
corect 

or 
incorrect. 

1 

Describe 

the 
objectives 

of 
marketing 

in 
brief. 

4 

Capital 

invested 

in 
fixed 

assets, 

becomes 

the 
source 

4 

-t# 

GTET 

TG 

? 

4 4 

Describe 

in 
brief 

the 
various 

functions 

of 
marketing. 

6 

Give 

any 

one 
objective 

of 
financial 

plan. 

1 

4 

1 

5. 

1 

Part-II 

-II 

What 

is 
net 

working 

capital 

concept 

? 

1 1 

4. 

u 
ardHts 

tt 

uET 

ft 
à 
? 

1 

Define stock exchange. 

1 

or 

1 

10. 

Hera 

aHtH 

t 
ufagHT 

fe 

What is OTCEI? 

1 

OTCEI 

? 

9. 

OTCEI 

t 
à 
? 

3 

What 

is 
product 

concept 

? 

1 

What 

is 
commercial 

letter? 

1 

1 

1 

2. 

3ure 

UdET 

at 

? 

1 

8 

(5) 

incorrect ? 
Marketing 

raises 

the 
standard 

of 
living'-

is 
correct 
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Write 

a 
note 

on 
role 

of 
secondary 

market. 

reasons. 

4 

is no 

6 

Discuss 

the 

nature 

of 
capital 

market. 

6 

4 4 

6 

the 
time 

of 
determining 

fixed 

4 

H-1II Part-III 

4 

3'G-III 

structure. 

4 

Briefly 

discuss 

the 

characteristics 

of 
stock 

exchange. 

4 

Explain 

briefly 

the 

factors 

influencing 

capital 

4 

4 4 

4 

Write 

a 
short 

note 

on 
treasury 

bills. 

4 

planning. Discuss 

in 
brief 

the 

characteristics 

of 
financial 

4 

4 4 

4 

secondary capital market. Differentiate 

between 

primary 

capital 

market 

and 

15. 

ft 

fstHs 

t 

feàHst 

u 

IOE 

ad 

I 
4 

Explain wealth maximization. 

4 

4 

4 

4 

4 

(6) 

(7) 

need 

of 
marketing." 

Do 
you 

agree 

or 
not 

? 
Give 

Define 

marketing. 

"In 
a 

seller's 

market 

like 

ours, 

there 

capital requirement. 4 

Explain 

briefly 

any 
four 

factors 

to 
be 

considered 

at 



(8) 

24. f�st ygu dft ge t ? f�a f�st yâua t a'GH0 
6 

What is meant by financial management ? Explain the 
functions of a financial manager. 

6 

25. f fstHa at à ? fa f tHOd eHt e dÓT 

6 

What is OTCEI ? Explain its objectives in brief. 

173-SS-750 

6 

What is financial planning ? Explain the objective of 
a financial plan. 

6 

26. Hed Hafae t udoT t feeT ad i fer ât 
6 

Discuss the concept of money market. Explain its 
functions also. 6 

6 

27. :dttMrt. t à ? feHÈ tênt Aàu zIGE 
6 

6 

6 


