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MARKETING MANAGEMENT

(Business and Commerce Group)
(Marketing and Salesmanship Trade)
Paper-I11
(Panjabi, Hindi and English Versions)
(Evening Session)

Time allowed : 3 hours . Maximum marks : 60
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Note : You must write the subject-code/paper-code

173 in the box provided on the title page of
your answer-book.
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Make sure that the answer-book contains
30 pages (including title page) and are properly
serialed as soon as you receive it.
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In Part-II Question No. 11 to 22 are total
12 questions of 4 marks each. out of which
8MWW?COMPulsorytoaHem Answer
should be clear and to the point. The answer of
each question should not be more than one
page.

SO 55 y5s 359 23 327 356 wa ©
I5, BT ymst Y R & B Gl CEC
2rlew 3 Eg IR
Sl T g 23 327 75 6 i 28173 3
mﬂﬂﬁmwmwﬁ#mwﬁw
FF FaRE T

In Part-IIl Question No.23 to 27 are of 6 marks,
give answer of any three questions in clear
words and to the point. The answer of these
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What is commercial letter ? ]
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~ Describe in bricf the elements of modern concept of
marketing. . 4
Tudlage € QO v Ay T9EE a9 | 4
Ruv & SRedl & i o avf i 4
Describe the objectives of marketing in brief, 4
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_ Is marketing management an art or science ? Discuss.
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Differentiate between primary capital market and
i sccondary capital market. 4
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Werite a short note on call money. 4
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Briefly discuss the characteristics of stock exchange.
4
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" Define marketing. Why is marketing considered to be
* the most important of all types of business activities ?
| Givearguments in Suppo fthe statement.  1+5=6
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What is meant by financial management ? Explain the

functions of a financial manager. 1+5=6
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What is meant by financial planning ? Explain ita_;
importance. ; 1+5=6

ﬂ#wf’aze‘tmawe‘?fewﬁiwaa!m@ém

ETEﬂ 235 dd | 2+4=6
%ﬁﬂﬁﬂﬂﬂmﬁﬂﬁhmmﬁﬁﬁmlﬂﬁﬂﬂﬂﬁi¢$Tﬁ?ﬂmQI
2+4=6
Discuss the concept of capital market. Explain its
functions also. | 2+4=6
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What is OTCEI ? Explain its objectives in brief. 1+5=6
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